Gender & class awareness in community broadcasting formats

by John Van Zyl, ABC-Ulwazi, Johannesburg. 

In society, women are not encouraged to speak out. In some areas they are more likely to be less literate, less confident. As a radio producer or presenter, you will look for eloquent people who can put ideas across well. However, in giving a voice to all kinds of women, you will need to build in time and patience to interviewing some women, who may not be used to putting ideas across and having someone actually listen to them.

IDENTITY & REPRESENTATION

In development circles (see  Development Update  Vol. 2,  No. 1, 1998), it is suspected that there are more women living as single parent families than there are living with a husband. Yet if you look at portrayals of women's lives in the media, they are most often presented as a wife and mother with a husband - the "traditional" family.

How difficult do you think it is for women to be confident about themselves if the reality of their lives in invisible in the media? In choosing topics for your programmes, you must be aware of the realities of the lives of your audience.

AUDIENCE RESEARCH

· Do you know who the audience are for your station?

· Are there particular audiences for particular programmes?

· Get beyond the cliché of "we are broadcasting to our community".

WHO REALLY MAKES UP YOUR COMMUNITY?

· Who are the different groups?

· Do they have different incomes?

· Do they come from different parts of the country?

· Are there some groups living in informal settlements, paying high rents to landlords?

· Are there people living in squatter camps? How do these groups get on with those who live in formal settlements?

· Are there people from other countries living in your area?

(Background reading: "Case Study: Who Represents Whom?, article in the journal, Development Update, Vol. 2, No 1, in the Appendix)

Task for broadcasters:

Draw a clock and mark on in, it pie slices, the times and formats of programmes on your station for a typical Saturday. Then draw another clock for a typical Wednesday.

ASK:

· Who decides the aims of your station?

· Who chooses the formats of programmes and their time slots? Are these people men or women?

· If you want to change a programme, how do you go about it?

· Is there a women's programme on your station? If so,

i.) what is the format?

ii.) who has editorial control?

iii.) what kinds of subjects are covered?

iv.) who are the guests or interviewees?

· What factors do you think influence the choice of speakers on air? Think about this before answering the following:

i.) How useful is it for achieving gender equality to have a women's programme on your station?

ii.) Is there a danger that women are sidelined from the mainstream issues on air?

iii.) Do you think that the station manager, editors and producers think there are issues that are predominantly for and about women? If so, what are they? Do you agree with them?

