Journalism and Media Studies 3

Term 4
2003

Lecture times:
Tuesdays 14:15

Fridays    14:15  

Lecture venue:
General Lecture Theatre

Lecturers:

Professor Guy Berger

(046) 622-9720

g.berger@ru.ac.za

Ms Carol Christie

(046) 603-8069

c.l.christie@ru.ac.za

Media Policy:

A great deal of policy (including media policy) has been revised and developed in South Africa in the last decade.  This course examines the internal and external policy environments in which journalists operate.  It considers key policies that affect journalists, and how these emerge and make an impact (or not).

Course Requirements:

Attendance at two double lectures a week

Participation in a research project

A group presentation on the research project

Submission of a research report

An examination

Course Outcomes:
On completing this course, you should be able to:

· define policy in terms of different perspectives

· describe media’s role in the making and implementation of policy

· pinpoint key policy issues concerning broadcast regulation in South Africa

· categorise and enumerate a number of policy issues in the SABC’s recent consultation
· outline key editorial policy issues for newspapers
· conduct basic research around an editorial policy for Grocott’s Mail
· write a critical reflection on a policy consultation (the Grocott’s Mail research)
Assessment: 

1. A written report on the Grocott’s Mail research project. This should include:

· description of the research aims

· discussion of research methods

· summary of findings

· analysis of findings with recommendations

· relating the project to theoretical and other material discussed in the course

The essay must be presented in accordance with the guidelines in the Student Handbook for 2003 (pp7-9). 

The submission date is Friday 24 October 2003.

2. 50% of the November examination (two essays)

Assessment Criteria:

In your class presentation, assignment and examination, you will be assessed in terms of your ability to:

· describe, discuss and reflect critically on key concerns in media policy in South Africa and globally 

· present your research findings and questions that arise in your research process in a coherent and well-structured manner

Excellence will be assessed according to the originality, clarity, thoughtfulness and logic of your work. 

Course Outline:

Tuesday 16 September (GB)

An introduction to policy. What is it? How does it relate to law and regulation, technology, politics, power, institutions and research?

Readings:
Steyn, E. 1998. Media policy: frameworks for an expanding world. In De 

Beer, A.S. (ed.) Mass media towards the millennium: the South African handbook of mass communication. Pretoria: Van Schaik. 

Berger, G. 1995. International experience: government communication 

and media policy. Paper presented at the Conference of Government Communicators, Arniston, 23-27 August. http://journ.ru.ac.za/research/berger-arniston.htm
Friday 19 September (GB)

Media’s role in policy. Policy drivers: the state, business, civil society and media. Agenda setting and other effects.

Readings:
Yanovitsky, I. 2002. Effects of news coverage on policy attention and 

actions: a closer look into the media-policy connection”. Communication Research. August 2002. 

Leff, D.R., Protess, D.L. and Brooks, S.C. 1986. Crusading journalism: 

changing public attitudes and policy-making agendas. Public Opinion Quarterly. Vol. 50:300-315.

Tuesday 23 September (CC)

Background to the Rhodes University and Grocott’s Mail partnership. 

Guest lectures: Anthea Garman and Louise Vale

Vision, mission, values of Grocott’s Mail.

Concerns of editorship versus ownership.

Other newspaper editorial policies. 

Allocation into research groups

Readings:
Grocott’s Mail Excerpts from draft company statement. 

Siluma, M. 1996. “Editorial independence? It depends on interdependence.” Rhodes Journalism Review, no. 15. journ.ru.ac.za/review/15/siluma.htm
Sowetan Charter

Sowetan Vision Statement

Berger, G. “FM did us all a favour.” Sowetan. 21 May 1999.

Friday 26 September (CC)

Research methods and techniques

Planning and executing the research 

Reading:
Babbie, E. and Mouton, J. 2001. The practice of social research. Cape 

Town: Oxford 
University Press.

Tuesday 30 September (GB)

Rationales for broadcast policy and regulation.

The South African broadcast policy landscape – public, commercial, community. Convergence

Readings:
Golding, P. 1998. New technologies and old problems: evaluating and 

regulating media performance in the ‘Information  Age’. In Brants, K. et al. 1998. The media in question: popular culture and public interests. London: Sage.

Horwitz, R.B. 2001. “Negotiated liberalization”: stakeholder politics and 

communication sector reform in South Africa. (www resource)

Friday 3 October (GB)

More on the South African landscape

Tuesday 7 October (GB)

The SABC – background to its consultation, issues at stake

Reading:
Berger, G. 2003. (ed) Submission on SABC’s draft editorial policies by 

Rhodes University Department of Journalism and Media Studies 

Friday 10 October (GB)

Guest from the SABC

Tuesday 14 October (CC)

Student presentations and discussion of research

Friday 17 October (CC)

Student presentations and discussion of research

(Keep the Saturday open for a possible public meeting.)

Tuesday 21 October (CC)

Overview, aggregation of findings and policy recommendations for Grocott's Mail. 

Friday 24 October (CC)

Exam preparation and conclusion

Points of Focus for Grocott’s Mail Editorial Policy Research:
Students will work in groups, each of which will focus on one area of concern for an editorial policy for Grocott’s Mail.  The following are possible areas of focus:

· free coverage for good causes

· free tickets, trips and gifts
· digital manipulation of photographs

· plagiarism

· race

· gender

· sexuality

· sexual abuse

· covering HIV and AIDS

· advance copy requests from sources

· reporting on suicides

· accuracy

· balanced reporting

· owners versus editors 

· covering schools

· covering religion

· covering the environment 

· covering politics (including provincial and local)

· covering the university

· editorial independence from the board

· editorial independence from advertisers

· local versus wider content

