Journalists must grapple with a new info arena, says Prof.
By Guy Berger, Hana. 

In a world of expanding information, journalists will have to re-assemble their erstwhile audiences by serving them through print, online, broadcast and mobile, says Australian journalism professor Stephen Quinn. 

“Media (today) is fragmenting, breaking into smaller niche markets. Journalists therefore have to learn to cater for many different audiences – to re-aggregate and reach more of the audience,” he said. 

Speaking to a meeting of the Unesco-sponsored body, Journet in Tunis today (13 November), Quinn described how public habits were changing in the First World. “Instead of the daily routine of reading newspaper or watching the evening TV news, now it is something we do on the run. You grab info snatches while reading email, or summaries while driving.” 
In some places, men even caught up by scanning newspapers displayed on the walls restaurant toilets, said the Deakin University academic. 
Quinn cited research that US citizens could be consuming an average of 11 hours of media daily by 2008.  Already, he said, more than half these people last year were spending more of their time online and less watching TV. Two in three of them went online daily to get news. 
Highlighting the impact of the Internet on old media, Quinn said a total of 21 hours a week were spent surfing the web in the USA, compared to three hours reading newspapers. He also noted that when the BBC recently retrenched many journalists, none were laid off on the online section. “In fact, they are hiring”. 
The professor showed parts of the BBC website which had small amounts of text next to interactive graphics. “It’s a very different type of journalism,” he pointed out. 

Quinn further urged the media to appreciate people’s desire and need for community. He said this underpinned the success of blogging – individual’s personal accounts posted on the internet which allow for interaction by readers. 
More Americans read blogs each day than newspapers, said Quinn, citing research by the Pew Centre. Many ordinary people were also nowadays contributing content to the mass media – the BBC had received 25 000 emails in the first week of the Tsunami, and 50 video clips or pictures (taken with cellphones) within one hour of the London bombing.

According to the professor, already half of teenagers in the USA have contributed content for the web. “Personal journalism” was now being created in the form of “moblogs” – web content created by cellphones, “pod casting” – audio programmes distributed for listening to on an MP3 player, and “vlogs” in the form of online video generated by cellphone. 
Quinn argued, however, that “if anyone is going to blog, it should be journalists because they have the traditional skills in research, writing, interviewing - which make them better bloggers than the people who produce a lot of rubbish”. 

So, what’s the mass media to make of this new world? Quin proposed: 
· Journalists should be aware of the range of platforms, including mobile phones, even if they - as individuals - only achieve excellent skills in a single medium.

· Knowledge management should be gained so that journalists could move beyond chaotic research skills and difficulties in building on past stories.

· Journalists should realise that news was no longer fixed to a deadline. Instead, they now had to cover the range of stories – those that were always breaking, those which were developing, and those in need of a wrap up. 

In case, this new world sounds only like a lot of extra work for journalists, Quinn also made some compensatory recommendations:

· Newsrooms should become more relaxed places in order to stimulate creativity. “Instead of buckets of coffee and cigarettes on the hour, you could be getting your neck massaged or listening to peaceful music as you type – these are experiments being done today.”  

· Designs of newsrooms were changing so that journalists could benefit from seating plans that made for easier workflow, communication and innovative thinking with colleagues.

More than 20 journalism teachers from 15 countries around the world are attending the Journet conference, which is timed to coincide with the World Summit on the Information Society in Tunis. 

