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How the Internet impacts on international news: exploring paradoxes of the most global medium in a time of ‘hyperlocalism’.
Abstract / Technologically, the Internet is the most global medium in the history of humanity. It shakes up traditional distinctions between local, foreign and international news.  On the other hand, it would also appear that many news institutions in cyberspace still retain the character of prior media in regard to three features: preferencing local and national news, domesticating news about other countries, and reflecting imbalanced flows between First and Third World countries. While some First World media, both online and offline, are chanting the mantra of becoming ‘hyperlocal’, it is much of the rest of the world that experiences the Internet as an international medium, albeit from a subordinate cultural and linguistic position. However, there are prospects for a new alignment. 
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1. Introduction

The New World Information and Communication Order (NWICO) of the 1970s and 1980s reflected inter alia a major concern around ‘imbalanced’ international news (see MacBride, 1980). State-backed Third World news agencies were deemed to be a partial solution (see Splichal, 1984; Samarajiwa, 1984). The thrust petered out under pressure on UNESCO by the USA and the UK (Atwood & Murphy, 1982; Carlsson, 2003), and  the 1990s saw neo-liberal economics and media policies assume centre stage around much of the world. Some assumed that the global media system would consequently become a single integrated, commercial communication system dominated by US-based supercompanies (see McChesney & Schiller, 2003). Others expected that the key providers of international news would continue being based in the US, UK or France/Europe (see Boyd-Barrett, 1999: 301).  However, the contemporary scenario is not unfolding quite along these lines. One reason is the rise of regional media power centres (see Thussu, 2007). Another is how the Internet disrupts the original assumptions about the centrality of news agencies as international communications institutions, and which --- through its granular network --- constitutes a very different structure to that of ‘old’ media industry models of radio, television and the press.

As an example of the new complexity, it may once have been possible (albeit difficult --- see MacBride, 2000: 145/6) to measure how much mainstream news in Third World countries originated from the First World. Nowadays, however, any media house or individual with a website can be akin to an international news distributor.  If this signals a change in the distribution of news, then another example highlights the challenge to old thinking about how locality is linked to production. During 2007, a California-based publisher outsourced his city council coverage to India, on the basis that his local information sources were all accessible electronically (Niles, 2007). On this model, a foreign-based correspondent would be hired to report on local news. 
To explore the shifts underlying such examples requires a working definition of ‘international news’, a phrase that means different things to different people (Hargrove & Stempel III, 2002). Likewise, the meaning of the term ‘local news’ shifts depending on whether it is counterposed to ‘foreign news’ or to ‘city’, ‘regional’, ‘national’, ‘international’ or ‘global’ news. Hachten and Scotton (2002) use the phrases ‘transnational journalism’, ‘transnational news media’, and ‘international news’, but without really defining these. Contributors to Malek and Kavoori (1999) exhibit a loose use of terms like ‘international’, ‘transcultural’ and ‘foreign’. 

This article proposes to distinguish between different components of news which relate to geo-spatial issues, especially as regards extra-national dimensions. One concerns the source of production (which as in the California case above, does not necessarily render a resulting news flow ‘foreign’). The second dimension concerns ‘text’ in regard to the character of the content. This refers to whether the content is about the geo-spatial environments relevant to the audience. As we shall see, in a globally interdependent universe, this is not just about the immediate spatial locality, but may also often include a great deal of ‘foreign’ news.  A third consideration is the distribution of news --- i.e. the actual flow and contra-flow of content. Lastly, the geographical location of audiences may also need to be taken into account.  Any single one of these four variables can impact on the definition about a given news transaction.  
Informed by this thinking, the following working senses are adopted: ‘Transnational’ news refers to content produced in, and also importantly usually about and for, one national space, and which is then distributed without change to another --- for example in the case of diasporic communities watching satellite TV feeds of ‘home’ news (see Vertovec, 1999; Karim, 1998; Vargas and Paulin 2007). ‘Global news’, as Clausen (2003: 87) describes it, designates homogenous news --- often, but not always, about global topics --- which can be produced from anywhere, but with a view to serving audiences worldwide almost irrespective of national or domestic interests --- such as de facto communities of common interest in environmentalism or worldwide football.  ‘International news’ refers to news produced in and about a national or international space, but which is domesticated for consumption by a particular imagined audience within a given nation state and which is assumed to have a corresponding national identity and interest. ‘Local’ news in this perspective may designate any kinds of news items that are neither global nor international --- i.e. news about domestic affairs. This is a broad sense that is different to the ‘hyperlocal’ connotations of neighbourhood news to be discussed later. Extra-national news is that which signifies dimensions beyond the national (and thus beyond the ‘local’ or domestic). 
In this schema, ‘foreign news’ is a particular subset of ‘international’ and of ‘global’ news. It does not include all ‘international news’ --- such as content about what happens within a given country (and is consumed there), but which has an international dimension to its referent. For example, ‘international news’ could encompass content about foreign visitors and even about xenophobia or immigrants who are not yet ‘domiciled’. 
What is significant here is that the foreign dimension of local stories, and the local dimension of foreign stories, means that both are internationalized --- but they nonetheless still have different referents. The latter type falls within foreign news, as can much of global news, when seen from the point of view of an imagined receiving national audience. There is also the issue of those foreign stories in their own, stand-alone and undomesticated, right, which are in the experience of transnational news. 

Specifically ‘foreign’ news is therefore conceptualized in this article as being content about a country or countries different to that of the audience which a given media organization may be targeting. Hannerz (2004: 32) reminds us that ‘foreign’ is to do with national boundaries which are a lived, socially constructed and regulated spatial notion. This accords with the argument, as articulated by Peterson (1979: 120, cited by Ticha, 2006: 19) that ‘the majority of foreign news is domestic news about foreign countries, not international news’. The point is that the definition of foreign news is not intrinsic to particular content, but relative to a nation-state vantage point. As such it can be broken down into three sub-species --- news that is tailored to domestic interests (i.e. some kinds of international news), news that can be characterized as transnational, and news that has no domestic connection at all (i.e. many kinds of global news).  
It merits noting that not all global news is necessarily ‘foreign’. For instance, a decision by the USA to raise interest rates is a global story, but not foreign to media consumers within the USA. The broad schema outlined above, with its different packages of spatial dimensions, is represented graphically in Figure 1 below. In practice, many instances of news may be hybrids. More importantly, however, the Internet fundamentally challenges these notions. It up-ends historical assumptions about ‘old media’-linked distinctions between national and foreign with regard to the locale of the creators, the character of the content, distribution flows, and even the geography of the audience. 
“Figure 1: Comparison of spatial news types” about here

The conceptual distinctions being made here can help in understanding the impact of the Internet on the geographicality of news, given that this is a medium where content can simultaneously count as all these variants, in varying degrees. For example, a website report on Paris Hilton entering a US prison to serve a sentence can signify as a local story to users in the area of the jail, and equally as a global story to people in New Zealand. This is irrespective of production locality or intended audience of that production. In this way, the Internet disrupts the bundling of features that combine to make up each variant of news as conceptualized above .
2. News flow and the First World: paradoxes in the age of globalization.

That First World societies are typically characterized by a wide availability of the means of media production and consumption, does not necessarily translate into well-informed national populations --- at least as regards information about external events.  It has been remarked that ‘(f)or the American public, whose geographical illiteracy is well documented, it must seem the globe is spinning out of control.’ This judgement, 13 years ago, by Griffin and Stevenson (1994: 937), would probably not be amiss in 2008, notwithstanding the continuing rise of the Internet as a mass medium in the USA (see also Pipa/Knowledge Networks, 2003; Pew, 2006). Yet, such insularity in a leading ‘Information Rich’ country, is also something of a paradox given intensified globalization. This is evident in the argument that ‘foreign’ today becomes ‘local’. As Franks (2005: 100) has written: ‘…the demarcation between home and abroad is dissolving as never before. …   A London commuter worries about safety on the tube, but this is linked to what is going on in Pakistan and elsewhere’.   A similar point is made by an editorial in Editor & Publisher (2006) that ‘Readers in L.A., and New York, and Nebraska live in a globalized world where Windows help calls are answered in Bangalore…’. Likewise, Associated Press editor Burl Osborne has observed: ‘If you understand that if the Middle East goes up in smoke, gas goes to $5 a gallon, that's local. If your National Guard unit is in Afghanistan, that's a local story’ (cited by Kirtz, 2002). Similarly, David Colton of USA Today has argued: ‘(F)oreign news isn’t foreign anymore. It’s domestic news. It’s impossible to decouple what happens overseas with domestic’ (cited by Seplow, 2002: 27). According to additional observers, previous distinctions are now anachronistic: ‘In a world of increasingly porous borders, the lines between foreign and domestic blur for news just as they blur for commerce, health, culture, and the environment’  (Hamilton & Jenner, 2002: 10). However, all these views go too far and erase the kinds of distinctions as made earlier, and instead conflate local (domestic) and foreign news, national and transnational, and all of these with the international and the global. They concentrate on the way ‘text’ relates to global interdependence, losing sight of the elements of production, distribution and audience consumption. 
However, even the matter of textual reflection of globalization is often inadequately recognized in First World traditional media institutions. Back in 1996, Grier noted: ‘International affairs remains an afterthought in many American newsrooms, despite trends in technology and trade that are tying the nations of the world closer together’ (1996: 1). A year later, CNN contributor Garrick Uttley wrote: ‘Paradoxically, broad viewer interest in world affairs is declining from its modest Cold War heights just as U.S. global influence is reaching new levels …’ (1997: 6).  More recently, Franks (2005: 91) was concluding: ‘Just as it is more vital to understand what is happening across the globe, and it is simpler to report the story, we are less inclined to do it.’  (See also PEJ, 2008).

One explanation for this ‘lag’ can be found by looking at what happens in production. An ASNE study in 1990 found that 41% of newspaper readers said they were very interested in foreign news, but just 5% of editors thought this was the case (Ayers, 1999, cited in Griffin and Stephenson, 1994: 939; see also Hughes, 1998; Kim 2002). In 2002, a Pew study noted that while 86% of newspaper editors said companies in their community had overseas investments, only 50% said that they covered these stories locally (Morris and Associates, 2002). Another production-linked explanation for paltry foreign coverage in the USA’s old media has been the down-scaling of foreign bureaus. According to one observer, Tom Rosenstiel, this development has not been in response to reader demand, but in response to cost cutting (Seplow, 2002; see Ginsberg, 2002: 51).) Indeed, it has been argued that, historically, foreign news has emanated from where the correspondents were sent --- rather than correspondents being deployed to where the news is (Van Ginneken, 1998: 143; Knickmeyer, 2005).
These longstanding factors on the ‘supply side’ account much for the seemingly longterm downward trend in international coverage in the USA, despite a pause in 2001 when the September 11 attacks put global affairs back on the country’s media map. In response at that point, USA papers carried more front page stories on Afghanistan in four months than in the previous four decades, according to Parks (2002). But editors’ perceptions remain a factor as evident in a Pew survey in 2002 which showed that 64% of these news arbiters expected that their ‘newshole’ for international stories would revert to previous levels. In contrast, in terms of expressed interest, audiences in the USA during 2006 said they remained almost as interested in international as national and local news (Pew, July 2006). 
This dimension draws attention to the extent to which audiences may impact (or not) on defining and driving different forms of news. While production-related issues are highly significant, it is also important to balance them with audience consumption and how both relate to text. Thus, one can note the probability that the US public interest noted above was in Iraq in particular, and not all foreign news (see Dimitrova et al, 2005: 28). As one writer observes, even in the ‘golden age’ of international coverage in the USA, there was not a lot of news on the world --- just on the Cold War countries (see McClellan, 2001). It has also been observed that ‘(m)ost international news is domestic news about Americans making news overseas, whether as soldiers, victims of terror or lawbreakers’ (Gains, 2003: 94, cited by Gartner 2004: 142; Kim, 2002). A foreign country is seen mainly in relation to how it affects the USA (Silverstein 1993: 35). Various studies (see for example, Clausen, 2003) have emphasized how international news is largely angled in every country in order to appeal to national audiences becoming the ‘international news’ subset in the conceptual schema of this article. For instance, stories of the 9.11 commemoration in 2002 carried by broadcasters around the world were all ‘domesticated’ to suit their national audiences (Clausen, 2004). 

As per NWICO concerns, there are sometimes qualitative consequences of such angling of stories. First, in the USA it has arguably meant that leading print media have taken their cues from the White House (Silverstein, 1993). Second, as critics argue, the problem is that what does get represented is often skewed towards violence, accident and repression, while seldom covering social, cultural, or scientific issues (Grier, 1996). A former Associated Press staffer describes how her staff loss in Africa (to covering Iraq) meant only doing must-cover news like wars and coups (Knickmeyer, 2005).  
It has also been frequently argued that domestic-referenced foreign news is further compounded by exhibiting stereotypes, and being episodic and meaningless (Franks, 2005: 99).  In addition, not all such international news is treated equivalently: there is a ‘foreign Other’ and a ‘familiar Other’ (Shoemaker, 1999; Franks, 2005: 91), with the former, for audiences in the developed world, being more negatively framed (Beaudoin & Thorson, 2001). Much international news is thus said to breed a clichéd view and image fatigue, and also a representation in which women, the elderly and children are either invisible or objectified (Beaudoin & Thorson, 2001).  In addition, concern has extended to the realm of distribution: because much international news content historically has come from Western agencies, negative imagery then plays not just in the USA, but also in many developing countries. 
Against this backdrop, a key question to explore is the Internet’s potential in relation to changing narcissism and problematic representations in extra-national news. A host of other questions also arise. Are the producers and consumers of online media content subject to the same field of vision and adaptation of content, as described in the picture painted above?  And given that online news media in First World countries are no longer a pure reflection of the parent medium (PEJ 2007), plus given their infinite news hole and potentially global audience, might it be expected that they could constitute a different kind of ‘animal’ as regards the news agenda and even the definition of ‘foreign news’? Are stand-alone producers of online content (like bloggers) less likely to focus on negative news than the mainstream media is often said to do? Are online audiences likely to bypass the local media for foreign websites? The answers to these questions require both detailed conceptual and empirical research, and the exploration in this article is of the issues relevant to such an exercise. 
3. High hopes for the web

Any Internet presence translates simultaneously into a worldwide presence whether intended or not (barring those instances where site operators restrict access to certain Internet addresses, or where governments block traffic to a foreign site deemed offensive) (Lamont, 2005). This has given rise to optimistic speculation about the viability of a worldwide public sphere. Several authors have proposed that: ‘Globalization and the Internet have created a space for news and political discourse that overrides geography’ (Reese et al. 2006: 1). They also postulate that the online environment ‘deterritoralizes’ news, such that the user, creator, and news subject need no longer share the same national frame of reference…’, and that: ‘We would expect that the open nature of the Internet world inevitably leads to cross-national connections …’  (2006: 4).
Elsewhere, Reese (nd) remarks that ‘…the nation-state, or even the local community, organising principle no longer dominates.’ Going even further, and effectively claiming a promise already fulfilled, US journalist Dirk Smillie has written that ‘foreign news is finding its niche on the net’ because ‘the medium matches the message. …by definition, the Internet is international’ (Smillie, 1997).  A further point in this perspective is that the Internet can compensate for the historical failures of old media provision: ‘The ability of the public to get foreign news for itself may offer one of the best solutions to dwindling foreign reporting by traditional media.’ (Hamilton & Jenner, 2002: 21). 
But such positive visions need to be tempered. Firstly, most people still lack access to the Internet. Secondly, national identities are still indisputably very much in existence in online news (see Chyi, and Sylvie, 2001), and accordingly, the notion of ‘foreign’ as designating ‘Otherness’ still retains some validity. It would be illusory to ignore the enduring status of McQuail’s 1994 proposition that ‘mass media institutions are still overwhelmingly national in character’ (cited by Dimitrova et al, 2005: 35). This is even when, like NewsCorp, their activities span many different parts of the world. This assessment applies also to online publications which in theory can target a global audience, or international audiences, but which do not do so, judging at least from a study of 246 news web sites in 48 countries (Dimitrova et al, 2005). To the extent that it exists online, a global public sphere is certainly not a homogenous or cosmopolitanized one. Similarly, it can be argued that the intended character of most news texts that go online is, in the first instance, local or national, perhaps sometimes even international or transnational, but only infrequently global. 
Third, the geography of global online content production and distribution is another sobering constraint. In this regard, it is significant to note whether a country is a net importer or exporter of Internet content (no matter whether such content is about local or foreign subject matter). In countries without strong production capabilities for online content (including exogenous content), web users may logically surf to places where there is such content, even if it is not ‘domesticated’ to their national vantage points or in a language that is fully understandable to them. In this regard, there are global imbalances. Thus, North American and Western European countries in 2001 accounted for close to 90% of the domain names in the world, but only 66% of Internet users (Zook, 2001).  In some ways, this reflects the continuing truth of the statement by Sean MacBride (1980, pp. 145-8): ‘The one-way flow in communication is basically a reflection of the world’s dominant political and economic structures, which tend to maintain or reinforce the dependence of the poorer countries on the richer.’ Asymmetrical dynamics in the global experience of the Internet run counter to the view of homogenous de-territorialized users each seamlessly clicking on content from, or about, far-away places. A related point to acknowledge is that, according to Thackara (2005), there is a ‘law of locality’ in network design in the USA, whereby 80% of Internet traffic is local; 95% within the continent, and only 5% intercontinental. Further, between 1997 and 1999, 30% of all US traffic never even crossed the national infrastructure, staying, rather, within a local metropolitan network (http://www.hyperlocal.org/journal/159). 
What all this signifies is that despite high hopes for the Internet, several patterns remain that appear to be characteristic of old media and international news. As Figure 2 below proposes, six of eight dimensions are constant; there is only one area that is distinctly different, and only two of partial difference. 
“Figure 2. Comparison of differences between media forms” about here
4. Online realities

To sum all this up, it can be posited that, in the context of the geographical imbalances in domain name registrations (and English language dominance), it is mainly developing country users who experience the extra-national potential of the Internet. For them, Western websites are likely to be large constituents of their online news diet and experienced as transnational news accordingly.  There is some reverse traffic (see below), but most consumption of online news in the First World seems to remain mainly within the same universe in which it is produced --- at least, with that universe towards which its content relevance is shaped.
What militates against the globalization of Western news sites’ content and First World news consumers’ behaviour is ‘hyperlocalism’, a recent media trend to focus on the immediate neighbourhood locality. Despite the involvement in recent years of the US and UK in wars many miles from their own territories, much of the media culture in each country has been promoting what is called ‘hyperlocalism’ or ‘ultralocalism’ (see Ahrens, 2006; Rosen, 2007; New York Times, 30 December 2006; Washington Post, 15 January 2007; Observer 21 January 2007; www.hyperlocalweb.com). The rationale is that ‘local’ is the core (and main remaining) value proposition for newspapers (and also most broadcasters) when almost all other content is claimed to be available online (and free). The local and hyperlocal spaces, in contrast, are seen as areas where media houses can do better than anyone else (Galbi, 2007; PEJ 2007). 
Added to the parochialism of the hyperlocalist focus, is online social networking. It has been argued that Web 2.0 is all about a give-and-take negotiation between hyperlocal and the global (see http://www.futureofthebook.org/blog/archives/tags/hyperlocal/). But, impressionistically, this is not immediately evident in most of the content and discourse of key websites such as MySpace, Facebook and Flickr. This is despite the involvement of many young middle-class people from developing countries.
 It can be speculated that the value of global diversity tends to be effaced in such environments. 
Meanwhile, a portion of Internet users based in the First World go to off-shore websites for foreign information and perspective. This was especially during the start of the Iraq war (Kohut, 2002; Kahney, 2003; Google, 2003).  Around one quarter of US Internet news users visit foreign sites (according to Best et al, 2005), and these are places where the framing differs to that of the USA’s sites (Dimitrova et al., 2005). 

One can hypothesize that there is not much reflection of globalization within US news websites, and indeed that the conscious trend is to go the other way. In other countries, there does seem to be some rendering of global content into ‘international news’ in a number of news websites as a function of the national focus of each site (see Dimitrova et al., 2005). For many web users based outside of the First World, global content is experienced as a kind of transnational news (even on a scale of varying relevance and interests).  
The picture, in short, is more mixed than a Utopian one, although it is also very different to that under contention in the NWICO and pre-Internet era.
5. Audiences and options 
Earlier, this article cited the perceptions of editors as one explanation for the low levels of foreign news in US old media, and noted how these contrasted to the expressed interest by audiences. However, what is also significant is the actual interest shown by audiences. The whole area of audience studies was barely touched on in the original NWICO debates.  But the matter certainly cannot be avoided in regard to cyberspace, which expands choices and empowers consumers in ways far beyond prior media forms. 
Symptomatically, however, journalist Danny Westneat of the Seattle Times has written about the top 20 most clicked-upon stories in his paper in 2005: ‘It's not a survey of what news you say you read. It's what you actually read.’ Topping the list was a story about horse sex, and another four stories in the group were about the same incident. Only two on the list, it appears, had an international angle (Westneat, 2005). One of the most-emailed story on NYTimes.com for 2006 was about Western-style personal relationships (Taylor, 2007).  In these instances at least, actual (online) audience interest in foreign news in the USA, as distinct from claimed interest. Probably, the Internet is not so different from old media. 

However, it is not just US users who find allure in US domestic content. Research in 2006 found that ‘more than three-quarters of the traffic to Google, Yahoo!, and Microsoft is now coming from outside of the U.S.’ (Comscore, 2006). One can speculate that a fair portion of this is by pornography seekers whose domestic media environments (on or offline) do not offer this content. However, as regards news in particular, nearly one third of traffic to US news websites comes from outside the traditional offline distribution area (Best et al, 2005). Comscore (2006) further reports that ‘…five of the top 10 General News sites worldwide are operated by U.S.-based companies’.  Yahoo! News is the category leader, both domestically and worldwide, while MSNBC and CNN rank among the top five news sites in both the USA and the worldwide Internet population. This is not even to count webmail or search services that provide users with incidental exposure to US-centric news headlines. 
Interestingly, this dimension of globalization is not particularly welcomed by some online operators. High overseas audiences raise server costs, and they are often occasional, not regular, visitors and therefore hard to sell to local or national advertisers (see Thurman, 2005).  There is a market in the USA for geo-targetting software that blocks sites to off-shore surfers (such as www.trafficassistant.com, and http://georedirect.com). Various online fora report that Yahoo’s advertising placement service has sought of participating websites that they screen out international traffic (see for example, www.webmasterworld.com/forum110/438.htm). Google by contrast delivers geo-specific advertising according to where a given site-visitor comes from (Jonas, 2007). 
All this reinforces the impression of the Internet developing ‘gated cybercommunities’ (Tremayne, 2005), on national lines. Reinforcing this is news websites in the USA reducing external hyperlinks and favouring their own archive over content that is off-site (Tremayne, 2004). Similarly, 75% of 246 sites surveyed at the start of the Iraq war provided only internal links (Dimitrova et al 2005). While blogs in general tend to display more links off-site than traditional news sites, the point has also been made that the supra-national blogosphere is still underdeveloped (Reese et al 2006).

The irony therefore seems to be that online news, in the USA at least, has mainly a national character, though there is also a sizeable global audience. While such websites do not aim at a global audience, foreigners come anyway. The result suggests an information universe in which the US news agenda and perspectives are disproportionately large. Yet the flourishing Mexican, Brazilian, Indian and Nigerian audio-visual content sectors and indicators, much of the rest of the world will not be clicking on US websites for their (foreign) news needs indefinitely. This is also the case in China, where language, culture and censorship appear to reduce the prevalence of US-news in Sino-cyberspace.
6. Customization and news content creation
Building further on the points advanced above, it is possible to identify an apparent contradiction of the contemporary Internet.  This is that while almost any foreign-based site can be directly accessed, most also tend to cater to audiences within the host nation, and accordingly provide perspectives and languages that are domestically (rather than globally) targeted. But in the case of countries without dense online content of their own, it is not their particular national context at the centre. This internationalization of such First World online news content is not so much a deliberate strategy, but an unintended transnational news effect. 
The global possibilities of the Internet also contradict the flexibility on both consumption and production sides that allows for unprecedented geo-customization of content, as well as for user-generated contributions from diverse localities. Thus, many sites allow consumers to personalize the type of international news by region. Yahoo! News in 2007 added local news for logged-in users right on the front page, delivered via location-specific URLs.  Geospatial technologies increasingly will link mobile Internet use with Geographical Positioning Systems, making localization even more radical (see Satri, 2006). One person has suggested that news feeds will come to include GeoRSS tags, which will deliver stories only within a certain proximity to the user (anonymous, 2007). If so, instead of internationalising and globalising online news, the Internet’s customization facility could marginalize what foreign content may be consumed. This ties in with the issue of target audiences for foreign news not being mass audiences, but niches with specialist interest (see Fonstra, 2004). One danger of such ultra-geocustomization, however, is a ghettoization of foreign news (both global and international) exactly at a time of unprecedented globalization. It could further weaken the national and international agenda-setting importance of news in common public spheres. 
In this scenario, there is an Internet that reinforces blinkered and navel-gazing users in the First World, and dependency in the Third. However, arguably more important than geographic proximity determining audience interest in news, is the extent to which a given international story is told in a compelling way.  One US editor put it thus: ‘I've never disbelieved in Americans’ appetite for foreign news. You can ask whether someone is concerned with the North American Free Trade Agreement, or ask whether they're interested in trucks getting free passage between countries. You'll get different answers’ (Robert Rivard, cited by Kirtz, 2002). The type of foreign news is also significant. Public interest is ‘less in politics and the stuff of governments than it is in, say, global warming, or hoof-and-mouth disease, or the status of women’ (Andrew Kohut, cited by Parks, 2002: 57). One survey in the USA showed that readers prefer good news and about ordinary people, over news about politics, government, economics, and disasters. They claim to want more about culture and customs in foreign news (Hargrove & Stempel III, 2002). 
In other words, this perspective suggests that content, not audience, is king. Consumption patterns can therefore follow production and text, rather than drive them. These observations problematize the conventional wisdom that foreign news in First World countries is intrinsically alien and undesired. Locality, it has been rightly said, is cultural and conceptual for audiences, as much as geographical (Braman, 1996). 

On the production side, there are also dynamics which may militate against geo-parochialism. A new species of unintentional foreign correspondents has been noted with an example of a reporter in India writing for an Indian daily, but whose work is read over the Internet by a resident of Indianapolis (Hamilton & Jenner, 2002: 19). Similarly, it is recorded that because 50% of Bloomberg’s subscribers are outside the United States, its staff is cautioned against describing its non-U.S.-based journalists as foreign correspondents (Hamilton & Jenner, 2002: 15). The geography of content creation will likely see an increase in foreigners acting as foreign correspondents for an external nation, and the rise of local foreign correspondents (i.e. domestic-based reporters covering foreign affairs without actually leaving the country) (Hamilton & Jenner, 2002: 14). One observer envisages that instead of a media house having an expensive foreign bureau, three home-based employees could instead trawl and translate the best online resources about a particular foreign location (Jarvis, 2007). However, this romanticism needs qualifying: without really ‘being there’, there can well be a loss of depth and perspective (Utley, 1997: 7). 
Overall the online reality, as noted by Utley (1997: 9), means that anyone sending information from one country to another is a de facto foreign correspondent. However, as extremely valuable as people such as bloggers are, even those who are deliberately writing for international or global audiences, they are not a full alternative to professional foreign correspondents. In that sense, they are not superior to the role of news agencies. As described by one observer: ‘In an era of globalism, how can you suggest that the L.A. or Boston market does not need its own specialized foreign reporting that informs the local economy, the local culture and more, in a way that is different than what generic wires would cover’ (cited in Sebastien, 2007).
Overall, the Internet means that in the global production and circulation of content, there will be more foreign foreign-correspondents, and local foreign-correspondents and a range of bloggers.  That is a different landscape to the pre-Internet age. 
7. Conclusion

The role of the Internet in international news flows, and in affecting the quantity and quality of representations of ‘foreign’ countries, is still in its infancy. While direct access to foreign online news may somewhat compensate for inadequacies in the mainstream media, it is not conducive to common political spaces and supra-national identities (Best et al, 2005). As Hannerz writes, while the web allows some people to find wider sources of news, ‘for the routine news consumer such opportunities may not matter much’ (2004: 41; see also Sreberny & Paterson, 2004: 13). Even as regards general news in a country like the USA, the Web still serves mostly as a supplement to other sources, rather than as a primary source of news (Pew 2006). But as all this changes, so too may news flows and consumption patterns. 
Lookng ahead, changing national demographics and consumer habits (including global travel) amongst people in the First World may raise new potential for extra-national news. Saturated markets in the First World may lead websites not only internationalize their offerings, but to encourage ‘foreign’ user input as well. There is a ‘long tail’ of international interests and advertisers, and conscious ‘export’ imperatives will likely grow. Part of this may well be via the ‘widget’ model– where centralized publishing is turned on its head so that a given website seeks to get as much of its local content republished by as many others as possible. Another part may be where First World publishers produce content tailored more directly to audiences elsewhere. On the other hand, as Third World countries become more competitive with their own websites targeting their own consumers, this could open new opportunities for creative configurations of production, distribution, consumption and audiences. 
Much depends on the leadership of traditional media which also plays in cyberspace. ‘If the media don’t provide readers and viewers with sound international reporting, how many will know what they are missing?’ asked Edward Seaton, former president of American Society of Newspaper Editors (cited by Parks, 2002: 56). Many have warned that belief in a lack of audience interest becomes a self-fulfilling prophesy (see for example, Schell, 1999. Users in developing countries with limited online content have little choice in cyberspace; extra-national news is willy nilly a high part of their information diet.
 
It would be unfortunate if the Internet’s main news role was to merely reflect back to respective users either their own locality, or their subordinate position in the global order of content creation. The Internet could enable every user to experience the extent and excitement of knowledge of a wider world that is ever more integrated, and one in which, digital divides notwithstanding, news content about and by developing countries can increasingly be contributed. While there are indeed centrifugal tendencies pushing some First World Internet news content towards hyperlocal myopia, there are also countervailing dynamics that in the long run give impetus to a hyperglobal dimension. 
What remains without doubt is that the rise of Internet requires a rethink about the quantity and quality concerns about news between nations as originally articulated in the NWICO debates. To the extent that Internet users are able to avoid content regulation, and to the extent that access continues to expand, the flows across its networks may eventually overtake many of the NWICO concerns about problems in international news even if they unnecessarily mirror some of the focus of old media at this point in time.
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Figure 1: Comparison of spatial news types 

	
	Production
	Text
	Distribution
	Audience

	Trans-national
	Produced in one or several national spaces
	Same content across different countries, relevance is about the country or community of origin and culture.
	Cross-national
	Diasporic (eg. Africans, Hispanics, Jews); transnationally mobile communities (expatriats, international businesspeople)

	Global
	Infinite spaces such as where a newsagency has correspondents
	Undifferentiated content everywhere, could include celebrity gossip, global issues like bird flu, etc. 
	Anywhere
	Communities of interest that are not based on national characteristics or identities, but instead have transcendent tastes and concerns. 

	International
	Produced in one or more national spaces, often intentionally for export
	Customizations and adaptations to differing national contexts
	Disparate national dissemination
	Differentiated national audiences

	Local (domestic)
	Produced within a given national space
	Content is about that geographical locality
	Dissemination is within the nation state
	Target audience is national, or at least within a nation-state.

	Foreign 
	Produced outside a national space
	About extra-territorial events often related to the domestic, but not necessarily. 
	Content is usually imported from abroad
	Target audience is that within a nation-state


Figure 2. Comparison of differences between media forms

	 
	OLD MEDIA
	NEW MEDIA

	Production
	Concentration in First World countries, esp USA
	Still concentrated in First World countries

	Character of content
	Domestic (local or national) –centric
	Domestic (local or national) -centric

	Distribution reach
	Confined to specific spatial zones
	Ubiquitous (within the online universe)

	Consumption
	Flow imbalance internationally
	Less flow imbalance?

	Mediation
	Gatekeeping by media, incl news agencies. 
	Less mediation for much news?
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